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What Is Intellectual Property?

“Intellectual Property” means knowledge, ideas, 
concepts, data, discoveries and inventions including, 
but not limited to, know-how, materials, patent rights, 
copyright, trademarks, design rights trade marks, 
service marks, rights in confidential information, 
trade secrets, moral rights, topography rights, rights 
in databases, know-how, whether or not registered 
or registrable and including registrations and 
applications for registration of any of these rights, 
and all rights and forms of protection of a similar 
nature or having equivalent or similar effect to any of 
these anywhere in the world.



What Is Intellectual Property?
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RPO IP is

- a driver of innovation
- a crucial element of economic progress and prosperity
- a key element of an RPOs contribution back to the taxpayer and 

the economy



What Is Impact?
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Trained Talent. High quality graduates working for industry in 
Ireland.

Increased industry competitiveness. Partnering with industry in 
collaborative and solution driven research programmes that result 
in new knowledge – technology, processes, product information, 
trained people – which increases a companies chances of success.

FDI. Partnering to make Ireland more attractive for investment.

Licensing. Transferring our intellectual capital to industry. 

New company formation. Supporting new companies. 



What Is Intellectual Property?
Cont….
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“Intellectual Property” means knowledge, ideas, concepts, data, 
discoveries and inventions including, but not limited to, know-how, 
materials, patent rights, copyright, trademarks, design rights trade 
marks, service marks, rights in confidential information, trade 
secrets, moral rights, topography rights, rights in databases, know-
how, whether or not registered or registrable and including 
registrations and applications for registration of any of these rights, 
and all rights and forms of protection of a similar nature or having 
equivalent or similar effect to any of these anywhere in the world.
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Some Examples
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Coca-Cola®

Apple® iPod®

DNA copying process

Harry Potter

Instant camera

Brand 
worth 
€27bn

>100M 
sold

Copyright > 
€750M

Kodak had to 
pay €550M to 
Polaroid for 
illegal use  of 
Polaroid’s IP

Patent 
sold for 
€190 
Million



Intellectual Property Rights
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Patents * Copyright°

Trade Marks* Database Rights°

Designs* Secret Know-how°

Plant Variety Rights*
* Must be registered ° Formalities not required



Venetian Patent Statute, 1474



The Importance of Data
� Data is mainly required for:

• sufficiency (reproducibility)

• inventive step

� The description of a patent application must disclose the invention in 
sufficient detail for it to be reproduced by a person skilled in the art 

� Data may be needed in this regard

• NMR, SEM, TEM data to characterise a final product

� The inventive step requirement is normally met by showing a “technical 
effect”

• the advantage that the invention has over the art

� At the EPO it is necessary to make this technical effect plausible in the 
application on filing

� IMPORTANT TO KEEP AND MAINTAIN GOOD LAB-BOOKS



Trademarks

Word, name, symbol or device to identify or distinguish a 
good or product from those manufactured or provided 
by others.



Trademarks Cont..

To qualify:
must be used in business/commerce
be distinctive, visible and consistent
can’t be a functional attribute

Your_Tradmark™

Don’t need to be registered to be used though registration 
makes enforcement easier (renewal 5/10 yearly)

Trademarks don’t expire – as long as they continue to be 
used



Copyright of Financial Times



Copyright of Guardian Newspapers



Copyright of Financial Times



Trade Secrets

Wide variety including plans, patterns, methods, 
techniques, processes, codes, etc

Must take reasonable steps to keep the information secret

The information within the Trade Secret gives independent 
economic value through being kept a secret



Copyright of Financial Times



Trade Secrets & Universities

Researchers disseminate through publication and 
disclosure

Universities do not typically retain trade secrets

Companies may wish to share their trade secrets in a 
collaboration. However, confidentiality for trade secrets 
is potentially forever. Onerous obligation on university 
and researchers. Accept with extreme caution.



Copyright

Protects works of authorship in any tangible medium of 
expression

- Musical recordings
- Literary works
- Sound recordings
- Motion pictures
- Computer Software
- Pictures/paintings/sculpture



Copyright Cont..
An automatic right (once it is rendered tangible)

Rights include
- Reproduction of the work
- Derivatives
- Distribution
- Public display

Rights are only for the authors expression not the 
underlying concept and ideas
Copyright duration is during the lifetime of the author plus 
70 years



Copyright Cont..

Copyrights can be licensed or assigned

Assignment = transfer of ownership

License = confer certain rights but retain ownership
May be exclusive, non-exclusive, country by country



Copyright Exceptions
- photographic reproductions on paper or any similar 

medium of works (excluding sheet music) provided that 
the rightholders receives fair compensation

- reproductions on any medium made by a natural person 
for private use which is non-commercial provided that 
the rightholders receives fair compensation

- reproduction made by libraries, educational 
establishments, museums or archives, which are non-
commercial

- archival reproductions of broadcasts





Copyright of Financial Times



Database Rights
Related to copyright and last 15 years from completion

Prevent:
- temporary or permanent reproduction by any means and 
in any form, in whole or in part;
- translation, adaptation, arrangement and any other 
alteration;
- any form of distribution to the public of the database or of 
copies thereof, 
- any communication, display or performance to the public;
- any reproduction, distribution, communication, display or 
performance to the public of a translation, adaptation, etc.



Software
Source code versus Object code

Source code protected by copyright – not underlying 
approach/algorithm/ideas

Copyleft versus copyright (eg. GPL)
use of libraries and the code of others

Apache v2 Licence (NERF)



Copyright of Radio Telefis Eireann



Plant Breeders Rights
UPOV convention – Paris 1961 framework

Plant varieties must be:
- distinct
- stable
- uniform
- novel

Application includes the deposit of seed

Breeders can use protected varieties to create new 
varieties in turn – without authorisation



Rooster



Commercialisation Paths

3 broad channels for commercialisation:

1. Sell/assign ownership of IP to an existing company

2. License technology to an existing company 
- allow them to use your IP, they pay a royalty fee in 
return (1-10% of revenue)

3. Spin out New Company



What Is Technology Transfer?

34

Supports the capture, protection and commercialisation of 
Teagasc’s innovative research results 

Promotes the creation of collaborative linkages between Teagasc
and the world of industry, in order to help researchers to find 
commercial opportunities for their ideas and inventions and to 
attract companies towards new areas of Teagasc’s research.

Promotes the creation of companies and job creation, for overall 
socio-economic benefits
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Open Innovation – we want the IP to 
be used.

Not profit motivated – knowledge 
transfer for socio- economic return. 

Flexible – Teagasc is open to a range 
of models for licensing/ownership of IP

User-friendly – Systems in place to 
support and encourage engagement

Practical – we want to do fair deals 
quickly

TT Principles



Regional and National Context
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Some Metrics
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Teagasc Performance 2013-2016

Licenses Spin Outs
Research 

Agreements
Research 

Agreements
Research 

Agreements

Invention 
disclosure 

forms
Patents 

filed
<25k >25k >500k Priority

36 3 11 53 8 65 15



Patent Applications & Start Ups



Patent 
Searches

Espacenet
Google Patent

Oulette, Nature Vol 35, 421-424 (2017)
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Thank You

Questions?


